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Reach

DMOs, tourism stakeholders
The Weekend Route™ is a

Great Lakes region

visitor attraction marketing
platform that utilizes
collaborative marketing budgets
and data-driven audiences to
drive traffic, measure economic
impact, and lower the cost of advertising.
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Travelers

Our audiences use the platform to build
adventures around unique off-the-beaten-track
experiences, source locally produced products
and taste one-of-a-kind eats only locals know about.
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Tourism Media
Network™

The Tourism Media Network inc

udes 1st party data-

driven audiences derived from
DMO partner and tourism stake
social media followers, and new

Audiences generate advertising

"he Weekend Route,
holder site visitors,
sletter subscribers.

revenue from brands,

which in turn offsets DMO marketing costs.




Premium National and

Mdrketlﬂg POWGr Regional News Sites -
CRERR HUFFPOST P '<
With an estimated 2021 collaborative REFINERY29

marketing budget of $1.5 million,
www.theweekendroute.com promises
to drive traffic to your region and
your stakeholders.

Social Media
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Search

The Weekend Route™ utilizes the
marketing tech stack of our media
company audienceGPS to build pre- G e
qualified, in-market audiences, and
then advertise to them on all in-
demand channels.

Tourism Media
Network

Tourism Media
2% Network™



User Journey

Audiences find places to visit
in your region 3 ways:

®

Making travel to a destination less mundane by
incorporating mini-trips, curated by interests -
and ensuring they still arrive on time.

@

Searching based on time they have to spend
and interest categories - then deciding on
destinations based on available product.

®

Finding new adventures based on those that
are ‘shared’ by friends, or those that are ‘most
popular’ or ‘featured’.




User Journey

Add / remove stops to
calculate arrival times

All stops include ‘

estimated °
experience times

based on category

Click to view the
location details and
add to your route




User Journey

Become an Adventurer Save, edit, share
Club member your routes

Experience curated Fully integrated
Adventurer Club routes with Google Maps,
Google WAZE




Gettlng Sta rted Includes

DMO

The Weekend Route™ requires an annual fee -
® Curated listings

for DMOs and tourism stakeholders to take full

advantage of the platform. © Report of all referral to their tourism

stakeholder locations

® Collaborative budgets, campaigns

DMOs ©® Advanced marketing tech stack

© Tourism Media Network™ access
Annual membership $5,000

©® Economic impact ROI tracking

©® Advanced data insights

Tourism Stakeholders

- end Tourism Stakeholders
e Weekend Route™
Premium Listing $1,200 / year © Premium listing

® Benefit from regional advertising budgets

® Reporting




User-centric. Collaborative.

Travelers

Travelers can now curate their visit across multiple
locations based on time and interests. This user-centric
approach lifts traveler satisfaction and increases visitor
frequency.

DMOs, Tourism Stakeholders

DMOs utilize the Tourism Media Network, collaborative
campaigns, and the tech stack of audienceGPS to
advertise to pre-qualified, in-market audiences on all in-
demand channels.

The increased budget and reach, results in a higher
response and a lower cost to market.

Collaborative campaigns

DMOs participate in their choice of the following

regional col

aborative campaigns

Seasonal

Winter
Spring
Summer
Fall

$5,000 /
campaign

Pillar

Touring

Nature / outdoor
Fishing

Hunting
Snowmobiling
Arts & Culture
Culinary

$5,000 /
campaign

Routes

Single or Multi-region

$5,000 /
campaign




Customize Your Package

Single location campaigns

Partners have full access to the Tourism Media Network
audiences, and the audienceGPS marketing tech stack
for single location campaigns too.

Have us create a custom campaign landing page on
www.theweekendroute.com - or use one of your own.

Your Campaigns Include

® Unlimited audience access © Social Media

© Programmatic © Search
© Campaign set-up ©® Campaign tracking
©® Campaign optimization ©® Campaign reporting <

®© Creative - available




Customize Your Package

You set your budget. We do the rest.

You decide what you need to promote throughout the
year - and when.

We develop a campaign for you around each objective
and allocate the appropriate funds for each channel.

Pricing is all inclusive.

Creative and development services are available at an
additional cost.

Tourism Media Network Audiences

CPM

Programmatic Display Advertising $20.00
Social Media Advertising $20.00
Search Advertising $20.00
Custom Audiences

Geo-fencing $30.00
3rd party data segment audiences $30.00
Search retargeting $30.00
Engagement Audiences $30.00
Google WAZE Navigation System

PINS $10.50
TAKEOVERS $75.00




Enhance Your Package

Promote your destination to in-market
audiences as they search.

TheWeekendRoute.com

Display advertising CPM
RON display advertising $10.00
Take-overs $10.00
Retargeting $10.00
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Blog feature Price
Blog article $500
Product feature $50
Create, advertise a custom route Monthly
Advertise on ‘Featured Routes’ $1,000
Contests Monthly
Contest development FREE
Advertise on ‘Contests’ page $500




Enhance Your Package

Have us organize your next content project
with our vetted Adventurer Club creators.

Adventurer Club Influencers

Influencer Channel Advertising

Includes

Price

Client platform takeover - choice of channels
Includes:
e Posts, videos, reels, stories, images

Influencer platform - all channels
Includes:

* 1 post before / after

2 stories the day of

* 1 blog

TWR platform - all channels
Includes:

* 1 post

* 1 blog

$1,000

Includes Price
Vetted micro-influencers <10,000

Includes: CPM - $35
* 1 post

e 5 stories
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Enhance Your Package

Travel, Production

Have our film crew produce professional video
you can use in your marketing. Extras Cost
Video / Drone / Production Services Ser diem $40
Includes Day Rate

Local Travel $0.55 / KM
Videographer $1,000

Travel Days $1,000
Host $200

Production $1,000 / day
Montage with sound -1/ day (90 - 120 seconds)
Experiential video with voice over -1/ day (90 - 120
seconds) *assume 1 day of production for each day of shooting

Elemental shots with sound - 10 / day (5 - 15 seconds)




Enhance Your Package

Have your region or brand featured in an
episode of The Weekend Route™ Adventurer

Club Series.

Adventurer Club Series

Category sponsorship

Price

Regional feature Price
Includes:
» Episode storyboard
* 5 minute episode X1
$6,000

* 30 second segment teasers x5
» Episode teaser X

* blog feature and link-out on TWR x1

Includes:

» Exclusive category sponsorship for 1 year

* Featured in episodes

* Shared on all TWR social platforms

* 30 second product feature video / episode x1

 TWR blog link-outs

$5,000

Product feature

Price

Includes:
* Episode product feature X1
* 30 second product feature video x1

 blog link-out on TWR x1

$500




Enhance Your Package

Advertise on TWR Great Lakes, or

1 photo post

) _ . Level 1 | | $250

Regional social media channels. 2 video stories

Great Lakes Region 1 photo post

The.Weekend.Route Level 2 1 reel post $500

ontario 4 video stories, highlight

© TheWeekend.Route.East

© TheWeekend.Route.West 2 photo posts

TheWeekend.Route.North 2 reel posts

© Level 3 , : | o $1,500
4 video stories, highlight
1 blog - posted on TWR and / or client site

Michigan

© TheWeekend.Route. M|
2 photo posts

New York 2 reel posts

® TheWeekend.Route.NY Level 4 4 video stories, highlight $2,000

06

1 blog - posted on TWR and / or client site
1 paid campaign to TWR audiences




Measure Economic
Impact

We track key metrics of our
audiences as they engage with your
region, and stakeholders:

 Email referrals

* Phone referrals

o Site referrals

* Map direction calls

e Route shares

* Unique mobile device ID location entries*

We aggregate unique conversions, then apply an
average day-time spend variable.

Your reporting shows the economic impact to the
Region and to each individual stakeholder your
marketing dollars generated

*You can also track those not listed i.e. accommodations, shopping
mall parking lots, etc




Data Insights

Measurement of foot traffic into stakeholder and experiential locations across the

region allows for further economic development insights. .
o -
®
MOM and YOY percentage comparisons by: Campaign level data:
© Visitation to your area © Trending experiences, routes P
© Visitation by category i.e., downtowns, accommodations, experientials © Top performing campaigns ° ¢
o .,
© Visitation by category vs your neighbors, or regionally © Top referral platforms d o o
© Understand location type with the highest visitation regionally © Top referral sites ) (
O,
© Compare individual stakeholder location lift © Visitation analysis by region .
® @
®
. . ® ¢
PopulationINC.com 0 . g
- o
Includes Price . o \ ) ')
7 > ® .
Annual Report $10,000
¢ @
© o
Custom Data Insight Projects Inquire ® ®




The

Measurable Marketing. Weekend

For Any Budget.

Call Toll-free 1-855-347-4697
Email hello@theweekendroute.com

Big Clic Inc - Canada Big Clic Inc - USA
Q@ 739 D’Arcy Street, Cobourg, ON K9A 0H6 @ 100 W. Kinzie Street, Suite 300, Chicago, IL 60654
Q@ 270 George St N, Peterborough, ON K9J 3H1 @ 137 South Union Street, Unit C-2, Shepherd, M| 48883

@ 83 Rue Huron St, Unit 2, Sault Ste. Marie, ON P6A 5P4
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